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A Study of Artificial Intelligence (Al) Usage among Students at Ubon Ratchathani University
By Mr.Peerapat Sangkorn

Mr.Suphawit Yangyuen
Abstract

This research aimed to study the usage behavior of Artificial Intelligence (Al), attitudes, and
perceptions based on the Technology Acceptance Model (TAM) framework, and to test
hypotheses regarding factors influencing the intention to use Al among Ubon Ratchathani
University students. The sample consisted of 409 undergraduate students obtained using
stratified random sampling. Data was collected using an online questionnaire via Google Forms,
which was validated by five experts with an IOC value between 0.60-1.00 and a reliability
coefficient of 0.870

The research findings on usage behavior revealed that 85.3% of students regularly use Al,
with ChatGPT being the most popular (94.4%), followed by Gemini (88.3%), and most frequently
used for general information searching (87.3%). Regarding attitudes and perceptions, students
perceived the benefits of Al at a high level (X= 3.82, SD = 0.88), perceived ease of use at a high
level (X= 3.48, SD = 1.04), had a high attitude towards the negative impacts of Al (X=3.47, D =

0.98), and intended future use of Al was at a moderate level (X= 3.40, SD = 1.04)

Hypothesis testing revealed that three hypotheses were supported: perceived usefulness had a
positive influence on intention to use Al (B = 0.330, p < .001, Rz = .073), perceived ease of use
had a positive influence on intention to use Al (B = 0.121, p = .003, R? = .022), and perceived
ease had the strongest positive influence on perceived usefulness (B = 0.345, p < .001, R? =
.270). Demographic variables showed no statistically significant influence on the frequency of Al
use. The research results confirm consistency with the TAM framework and indicate that
developing user-friendly and clearly useful Al is a key factor in promoting long-term Al adoption

among students



