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Abstract

This study aims to analyze the purchasing behavior and opinions of customers at Bang Ern Market,
focusing on factors affecting customer satisfaction, such as insufficient parking and waste
management issues, and to provide recommendations for market improvements to enhance
customer convenience. Data were collected through questionnaires distributed to 92 participants.
The findings indicate that the majority of respondents visit Bang Ern Market 1-2 times per week,

primarily purchasing food items, and most customers travel to the market by motorcycle.

Analysis of opinions regarding market facilities revealed a moderate level of satisfaction
(mean = 3.44). The main issues identified for improvement are parking and waste management.
Respondents suggested enhancing parking management and implementing more efficient waste
management systems. Hypothesis testing showed that gender and age did not significantly affect

various aspects of market development, except for purchasing behavior, which varied with age.

Additionally, the study analyzed and improved the purchasing process at Bang Ern Market.
Initially, the process consisted of 7 steps, taking 855 seconds and requiring a walking distance of
600 meters. After improvements, the process was reduced to 6 steps by eliminating market
exploration, allowing direct access to desired stalls, reducing the total time to 465 seconds and
the walking distance to 400 meters. Furthermore, the time spent finding parking was reduced
from 120 seconds to 60 seconds, and the time walking back to the parking area decreased from

180 seconds to 90 seconds, enhancing overall process efficiency.

The study suggests expanding parking areas, organizing vendor stalls systematically,
increasing the number of waste bins, and improving waste management efficiency. Emphasizing
customer participation in the improvement and development processes is recommended to

enhance satisfaction and service efficiency at Bang Ern Market in the future.
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